
 

Role Profile - Head of Marketing and Business Development, Montfort Communications 
 
Montfort Communications is a rapidly growing reputation management consultancy which is looking 
for a senior practitioner to oversee its marketing and business development efforts. 
 
The role is split between promoting Montfort and its breadth of capabilities to appropriate 
stakeholders, while also generating relevant, high value/high margin new business opportunities. 
 
Key responsibilities: 
 
Marketing 

 Developing a marketing strategy in line with Montfort’s overall business objectives 
 Building and promoting Montfort’s brand, product/service offers and capabilities in an 

intelligent and targeted way 
 Creating and managing insightful campaigns which increase consideration of Montfort’s 

services among senior decision-makers and budget holders 
 Developing Montfort’s content strategy (including thought leadership) – helping to 

improve Montfort’s reputation as a potential partner 
 Building a client/prospect contact strategy and CRM capability (could include an editorial 

calendar in line with campaigns) 
 Coordinating Montfort’s web, digital and social media profile and supporting channels  
 Overseeing Montfort’s visual identity, credentials and case studies 

 
Business Development 

 Working with the senior team to develop a business development plan in line with the 
Montfort’s business objectives and marketing strategy 

 Increasing Montfort’s selection for pitch lists and RFPs and improving overall lead 
generation 

 Overall responsibility for managing client procurement processes 
 Working with the senior team to develop targeted new business opportunities (including 

writing proposals) 
 Handling in-bound new business enquiries and tracking new business pipeline 
 Working with the senior team to spot commercial opportunities and development of 

proactive proposals 
 Coaching and support ahead of pitches/presentations 
 Building and nurturing networks among influencers, introducers and decision-makers to 

create new business opportunities and gather market intelligence 
 

Required skills and experience: 
 10 years+ experience in a consultancy/agency 
 B2B marketing experience preferred 
 Strong credentials as a strategic marketer/generator of new business in a professional 

service environment 
 Highly networked and relationship builder 
 Commercial acumen 
 Good copywriting skills 
 Self-starter - resilient and persistent 
 Creative 
 Process-driven 
 Event management 



 

For further information, please contact: 
 
    Montfort Communications 
    Scott McKenzie  mckenzie@montfort.london 

+44 (0) 7803 500 222 
 
About Montfort Communications  
 
Headquartered in London, with unparalleled senior expertise, plus access and global reach built over 
35 years, Montfort is led by Hugh Morrison, Nick Miles and Gay Collins, who have each set up and run 
highly successful predecessor companies from the mid-eighties to the present day. Montfort advises 
UK and international clients across diverse sector including luxury goods, asset management, 
industrials, private equity, banking and financial services, natural resources, leisure and retail.    
www.montfort.london   
 


